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Executive summary

Influencer marketing in 2026 is shifting from celebrity-led reach campaigns toward creator-led
community commerce. The approved source report highlights micro and nano creators, performance
marketing, episodic storytelling, Al-powered creator discovery, and commerce-integrated campaigns.

Key industry trends

Nano and micro influencers Higher engagement and lower CAC
Performance-based deals ROI-focused creator partnerships

Social commerce Direct platform-driven product sales

Al analytics Predictive campaign optimization
Micro-drama content Higher retention through episodic storytelling
UGC networks Scalable authentic content production

Source handling note

This redesigned global report PDF uses the approved Cloutaura source report content. No additional third-party statistics were
added. Forecast figures are labelled as Cloutaura analysis/projection because the source PDFs list reference names but do not
include page-level source URLSs.

Source: approved Cloutaura source PDF. Forecasts are Cloutaura analysis/projection. Page 2
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Global market dynamics

The approved source report says influencer marketing is becoming commerce-first and
community-driven globally. It names the US, UK, Southeast Asia, and MENA as markets seeing
adoption of affiliate-led creator campaigns, livestream commerce, Al-generated optimization, and
creator-owned brands.

It also states that brands are reducing dependency on celebrity endorsements and investing in long-tail
creator ecosystems.

Market forecast and projections

The figures below are reproduced from the approved Cloutaura source PDF and should be read as
Cloutaura analysis/projection, not guaranteed market outcomes.

Creator economy value $250B+ $500B+
Social commerce share 22% 38%
Nano influencer usage 38% 52%
Al campaign adoption 61% 84%

Sources and references listed in the source PDF

- Ogilvy Influencer Trends 2026

- CreatorlQ Influencer Marketing Trends 2026

- Economic Times Brand Equity

- Impact.com Influencer Performance Report

- Moburst Influencer Marketing State Report

- Government of India PIB releases on Creator Economy and AVGC initiatives

- ASCI Influencer Advertising Guidelines

Responsible use

Use this report for planning context, trend framing, and creator economy strategy. It does not guarantee campaign performance,
creator pricing, conversion rate, ROI, or creator selection outcomes.
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